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COMPETITION PROTECTION COMMISSION

For the Competition Protection Commission 
establishing a system for the protection of con-
sumer interests has been set as the main prior-
ity for 2024, and at this moment we can state 
that 2024 has been a pivotal year for the Com-
mission, considering the activities carried out in 
the field of protection of consumer interests.

In 2024, the activities undertaken to estab-
lish and develop a system for the protection 
of consumer interests were comprehensive. 
It is necessary to first highlight the extensive 
amendments initiated to establish a legisla-
tive framework for the protection of consumer 
interests. The primary focus of the legislative 
amendments may be considered the introduc-
tion — after their adoption — of an integrated 
system of consumer rights in the legislation of 
the Republic of Armenia, supported with effec-
tive tools for their protection. That being said, 
I consider it important to emphasise that the 
legislative amendments would grant the Com-
mission the powers of the central consumer 
protection body.

For the purpose of targeted organisation of 
protection of consumers’ interests in the era 
of digitisation, during 2024 the Commission 
undertook the development of new digital 
tools to offer the consumers a transparent, us-
er-friendly and effective digital mechanism for 
the protection of their interests. Along with the 
development of the system for the protection 
of consumer interests, we also intend to devel-
op and expand the scope and content of these 
digital tools by facilitating effective communi-
cation under the unified platform for the con-
sumers, and economic entities, and state and 
non-governmental organisations engaged in 
the protection of consumer interests.

These activities of the Commission are also re-
lated to the fulfilment of the obligations set forth 
for the Republic of Armenia under the Compre-
hensive and Enhanced Partnership Agreement 
concluded between the Republic of Armenia 
and the European Union and European Atomic 
Energy Community and their Member States. 

1 MESSAGE OF THE CHAIRPERSON OF THE COMMISSION 
FOR THE PROTECTION OF COMPETITION

GEGHAM GEVORGYAN
CPC chairperson
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In 2025, the Commission will continue fulfilling 
the commitment to establishing an integrated, 
effective and accessible system for the protec-
tion of consumer interests.

For the development of the competitive envi-
ronment 2024 was distinguished by increase in 
the effectiveness of the administration which 
is demonstrated by annual increase of both the 
volumes of offences disclosed due to the ad-
ministration carried out and the fines imposed 
by the Commission following these disclosures 
and paid to the State Budget of the Republic of 
Armenia. More than AMD 3 billion of fines has 
been imposed as of 2024 which is an unprece-
dented figure in more than 20 years of activities 
of the Commission.

I would like to specifically highlight the achieve-
ments of the Commission for 2024 in delayed 
payments to suppliers. When summarising the 
year 2023, we promised that the supply of agri-
cultural products and relations with trade net-
works are better regulated and controlled as 
compared to the results of 2024. And now we 
can state that if at the end of 2023 there was a 
debt of AMD 1,6 billion for the supply of agricul-
tural products, that entire debt has now been 
repaid to farmers. Similarly, in the relations with 
trade networks a debt of several billion drams 
has been repaid to suppliers in 2024. In 2025, 
the Commission will continue to pursue secur-
ing of fair competitive environment and fulfil-
ment of payments in relations between trade 
networks and suppliers, as well as in the rela-
tions pertaining to the contamination of agricul-
tural products. 

As regards the priorities for 2025, I should high-
light three primary directions: developing the 

system for the protection of consumer inter-
ests, improving the competitive environment 
in the state procurement system and creating 
digital tools for the protection of consumer in-
terests.
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WHO ARE WE?
The Competition Protection Commission is an autonomous body consisting of 7 
members (chairperson and six members) who are appointed by the National Assem-
bly.

WHAT DO WE DO?
The Commission ensures the freedom of economic activity, free economic competi-
tion, environment necessary for fair competition and development of entrepreneur-
ship and shall carry out the protection of the interests of consumers. 

The main goal of the activity of the Commission is to ensure free economic compe-
tition and protection of consumer interests for the development of the economy and 
the progress of the country.

2 KEY INFORMATION ABOUT THE COMMISSION



6

ANNUAL REPORT 2024COMPETITION PROTECTION COMMISSION

3 STRUCTURE AND FUNCTIONS 
OF THE COMMISSION
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STRUCTURE AND FUNCTIONS OF 
THE COMMISSION3

THE COMMISSION HAS 86 STAFF UNITS

Managerial positions actually held in structural subdivisions

Employees according to age groups

Civil servants

Autonomous positions

Joined

Left

Discretionary positions

People with a general profession and 
those engaged in maintenance

Female

Male

Women Men Women Men

Supporting divisionsProfessional divisions

Under the age of 29 30-39 years old 40-49 years old 50-65 years old

Education Profession Working at the Commission

Master’s Degree
Bachelor’s Degree

Certified
Candidate of Science

Lawyer
Economist 

Other

Up to 1 year

2-5 years
6-10 years

11-15 years

15 years and more
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Since 2019, the Commission has undertaken 
numerous reforms to transform the structure of 
the Commission.

The reforms aimed to increase the effective-
ness of internal processes of the Commission.

In that respect, in recent years the efforts were 
primarily devoted to establishment of a sepa-
rate subdivision responsible for the protection 
of consumer interests.

STRUCTURAL REFORMS OF THE COMMISSION

Division for the Control over a Dominant Position and 
Anti-competitive Actions of State Bodies

1. Controlling the monopolistic, dominant or
negotiating position: control over economic en-
tities in a position to unilaterally influence the
goods market, in order to detect and prevent
the abuses due to the position held by such
entities in the goods market, as well as protect
other participants of the goods market.

2. Controlling anti-competitive actions of the
state bodies: control over such actions or acts
of state bodies or their officials that create dis-
criminatory conditions for economic entities,
restrict their entrepreneurial activities or their
right to free choice of goods, thus eliminating
the competition under equal conditions in the
goods market.
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1.	Controlling concentrations: control over the 
transactions of major economic entities in the 
goods market in order to prevent the abuses of 
the market power resulting from these transac-
tions and damages to the consumer interests 
and ensure healthy competitive environment.

2.	Controlling state support: ensuring the trans-
parency of the support that the State provides 
to the private sector, and assessment of their 
impact on the goods market in order to ensure 
equal competitive conditions and prevent com-
petition restrictions in the goods market.

Division for Anti-Competitive Agreements and Control 
over State Procurement

1.	  Controlling anti-competitive agreements: 
control over such agreed actions of economic 
entities that restrict free and fair competition 
for the purpose of dividing and controlling the 
goods market, ousting participants and other 
anti-competitive purposes.

2.	  Controlling public procurement: control over 
such actions in the public procurement that 
restrict transparent, fair and effective procure-
ment processes for the purpose of intentionally 
restricting the participation of other participants 
in the public procurement procedures, artificial-
ly increasing the prices, gaining privileges for a 
specific participant and other anti-competitive 
purposes.

Division for Assessment of Concentrations and State Support

Division for the Protection of Consumer Interests

The main function of the Division is to control 
unfair actions of economic entities in relation to 
the consumers in order to provide the consum-
er with reliable information on the goods or the 

economic entity, ensure the quantity and quality 
of the goods, and prevent misleading advertise-
ments, detect false or concealed information.

Division for Control over Unfair Competition between 
Economic Entities

The main functions of the Division is to con-
trol over unfair conduct of economic entities in 
relation to each other, i.e. causing confusion, 
unnecessary comparison and other manifes-

tations, in order to ensure bona fide and fair 
competition between economic entities in the 
goods market.
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Market Analysis Division

The main function of the Market Analysis Divi-
sion is related to conducting sectoral studies, 
where the Division observes all the process-
es carried out in the sector selected or in the 
goods market, i.e. international developments, 
their impact on Armenia, market structure and 
participants, competitive dynamics, etc. At the 
same time, the legislative framework regulat-

ing the sector or the market is also assessed 
in terms of identifying the elements therein that 
block the competition.

As a result, the Division shall submit to the state 
policy-making body recommendations regard-
ing the development of the sector, including the 
improvement of the competitive situation.
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2024 in figures

NUMBER OF WEBSITE VISITORS 

AMOUNT OF FINES IMPOSED FOR OFFENCES (AMD)

AMOUNT OF FINES PAID TO THE STATE BUDGET (AMD)

NUMBER OF WARNINGS ISSUED TO STATE BODIES
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Proceedings on offences 2024 2023 2022
Instituted 277  133 142

Closed 285 174 151

NUMBER OF CONCENTRATIONS PERMITTED
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Final decisions adopted

Abuse of dominant position 27

Abuse of strong negotiating position 8

Anti-Competitive Agreements 1

Unfair competition 193

Concentrations 91

Late provision or non-provision of information 26

Failure to comply with the decisions of the Commission 13

Anti-competitive actions of state bodies and their officials 5

Other 46
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5 DEVELOPMENT OF COMPETITIVE 
ENVIRONMENT
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“In 2024, the Division for the Control over Dominant Posi-
tion and Anticompetitive Actions of State Bodies primarily 
focused on abuses of a strong negotiating position, in par-
ticular delayed payments of agricultural product suppliers 
and supermarket suppliers, given new legislative amend-
ments.”

5.1.	 ABUSES OF DOMINANT POSITION, STRONG
         NEGOTIATING POSITION AND ANTI-COMPETITIVE
         AGREEMENTS

Having a strong negotiating position in the goods market is linked to providing to other eco-
nomic entities access to the goods market due to the influence thereof in the goods market. 
Trade networks are a vivid example of a strong negotiating position: Trade networks with 4 
and more retail facilities and a turnover of AMD 3 billion are considered as having a strong 
negotiating position.

Cases of abuse of a strong negotiating position may include establishing and supplying dis-
criminatory conditions, unreasonable termination of entrepreneurial relations.

Anna Petrosyan
Head of the Department of 
Competition Control

In 2024, within the framework of the study of the dominant position, strong negotiating position 
and anti-competitive agreements the Commission observed various critical sectors, including the 
sectors of fuel, telecommunication, food delivery in the Republic of Armenia.

The Commission — within the scope of these powers — observed also critical infrastructures, such 
as the gas supply system, electrical networks, railway. It should be stated that investigations into 
possible cases of abuse of the strong negotiating position in the procurement of agricultural prod-
ucts have also been launched from this year onwards.

For reference
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The Commission conducted a study in the sec-
tor of procurement of agricultural products to 
detect delayed payments made by procurer for 
agricultural products.

As of 1 February to 7 June 2024, based on the 
study of obligations of procurers of agricultural 
products towards agricultural product suppliers 
the Commission established that as of 1 Febru-
ary, 13 procurers have outstanding obligations 
exceeding AMD 1.6 billion that, as such, accu-
mulated from the procurement in the previous 
years and from the procurement in 2024.

Before the entry into force of new legislative 
amendments, i.e. 6 May 2024, 6 out of 13 pro-
curers fully repaid all the obligations towards 
the suppliers as a result of activities carried out 
by the Commission.

The remaining 7 procurers failed to discharge 
the obligations towards the suppliers within a 

period of 30 days after the entry into force of 
the new Law, with respect to which administra-
tive proceedings were initiated on the ground 
of prima facie occurrence of abuse of a strong 
negotiating position that was manifested in the 
failure to make payments within the time period 
prescribed by law.

During the proceedings, and before a final de-
cision is rendered, 2 of the procurers repaid all 
the obligations towards the suppliers within a 
period of 5 months.

It should be specifically emphasised that the 
amounts of the fines imposed derived from the 
idea of applying a more lenient creditworthiness 
approach at the initial stage of implementing 
this regulation, taking into account the possibil-
ity of voluntary repayment of debts related to 
the agricultural products, based on cooperative 
work with economic entities.

Study and proceedings on delayed payments in the sector of 
procurement of agricultural products
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Proceedings on abuse of a dominant position within 
“Yandex Food” Service

On 8 November 2022, the Commission initiat-
ed proceedings on the ground of prima facie 
presence of elements of abuse of a dominant 
position in the conduct of the group of persons 
of “Yandex Food AM”, “Yandex Taxi AM”, “Ri-
detech International BV”, “Foodtech & Delivery 
B.V.”, “Yandex Delivery AM”, “Food Delivery1”
and “Yandex Eda” Limited Liability Companies.

During the proceedings the conduct of defining 
and applying an unjustified low price and oust-
ing other economic entities from the market by 
the group of persons involving “Yandex Food 
AM”, “Foodtech & Delivery B.V.”, “Yandex Eda”, 
“Tech Services”, “Food Delivery1” within “Yan-
dex Food” Service throughout the entire peri-
od of 1 September 2022 to 1 March 2023 was 
qualified as an offence.

During the proceedings it was established that 
from September 2022 to February 2023, “Yan-
dex Food” Service was provided at a significant 
financial loss, as a result of which the group 
of persons, through their actions and conduct, 
captured more that 40 percent of the goods 
market within the sixth month. Additionally, due 
their actions and conduct, other economic en-
tities had to make additional expenses so that 
they could not be ousted from the market.

From September 2022 to 1 March 2023, a fine in 
the amount of AMD 310 719 612 was imposed 
on the group of persons under “Yandex Food” 
Service.

https://ef.competition.am/api/decision/711C57D2-9C3B-4666-A36A-6FE775D4C622/download
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Proceedings on conclusion of anti-competitive agreements 
in the sector of sales in the petroleum oil

The proceedings conducted by the Commis-
sion established that from 1 January 2022 to 
10 June 2024, “CPS Energy Group”, “Flesh”, 
“Mega Trade” Companies, “Max oil” and “Ka-
moil” Companies generally changed the sale 
price of petroleum oil in a similar manner, re-
gardless of whether their expenses differed sig-
nificantly from one another. The conduct of the 
companies involving indirect anticompetitive 
agreements was more vividly demonstrated 
in November-December 2022 and in Septem-
ber-October 2023.

They simultaneously — on the same day and up 
to two days apart, raised and lowered the retail 
price of AI-92 petroleum oil while their expens-
es differed from one another. Moreover, there 
were cases when a decrease in the cost price 
of the companies was accompanied by an in-
crease of the sales price, and vice versa.

Taking into consideration the above-mentioned, 
on 10 December 2024, the Commission im-
posed a fine in the total amount of AMD 1 078 
363 000 for concluding anti-competitive agree-
ments of 4 major fuel distributors.

https://ef.competition.am/api/decision/10DF5CF1-CD92-4529-95DB-6F3DB93A4B31/download
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“In 2024 numerous studies were carried out in relation to goods, works and 
services acquired through public procurement.

The studies identified many issues relating to specific sectors that impact 
the effectiveness of the competition in the sector of procurement.

The Commission submitted recommendations for improving the competi-
tive environment and solving a number systemic issues by ensuring more 
transparent, fair and effective procurement processes.”

5.2. PUBLIC PROCUREMENT MONITORING

The anti-competitive actions of the state body refer to any actions taken by the state bodies 
that harm the competition.

The anti-competitive actions of the state bodies include the establishment and application 
of discriminatory conditions, restriction of entrepreneurial activities, anti-competitive agree-
ments with other state bodies, economic entities or their officials, etc.

Tatevik Hovhannisyan
Head of the Control over 
Anti-Competitive Agreements 
and Public Procurement Division

Anti-competitive actions of the state body in 2024

Total number
 of proceedings

Number of 
pending 

proceedings

Number of closed
 proceedings

Warning as a
 sanction

Total number of
 proceedings

Number of 
pending 

proceedings

4 1 3 2 1 2

For reference
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In 2024, the Commission conducted a study 
within the framework of procurement process-
es related to the acquisition of software main-
tenance and development services, which iden-
tified issues related to generic and ambiguous 
formulation of the procurement requirement in 
the technical specification, vague definition of 
the service required, lack of a general approach 
in drafting by the state bodies a technical speci-
fication, short deadlines for the service delivery, 
price proposals inadequate to the required ser-
vice, lack of justification for the requirements for 
labour resources, lack of a unified approach to 
the requirements for definition of wide-ranging 
functions and system security requirements. 

As a result of the study, recommendation was 
submitted to the Government, the Ministry of 
Finance and the Ministry of High-Tech Industry 
with a view to excluding the participation of in-
eligible bidders in the procurement procedures 
of state bodies. Moreover, for similar services 
the Commission initiated proceedings, as a re-
sult of which a warning was issued to the state 
body.

Study on procurement procedures organised to provide
consultation services for software development and support

Study on procurement processes organised to acquire internal 
audit services

In 2024, the Commission conducted a study on 
procurement processes organised to acquire 
internal audit services, which identified issues 
related to the estimated price submitted by the 
contracting authorities, application of outdated 
methodology for calculating estimated prices, 
delivery of ineffective and inadequate services 
by the companies providing internal audit ser-
vices, presence of incomplete and generic tech-
nical specifications submitted by the contract-
ing authorities, as well as citations from existing 
certain legal acts and orders in the preparation 
process of invitations to procurement proce-
dures without complete and purposeful con-

sideration, which significantly affects the par-
ticipation in the procurement procedures and 
the competitive environment. For the purpose 
of addressing the described issue the Commis-
sion prepared a package of recommendations 
and submitted to the Ministry of Finance. 

The package recommended the following:
1.	 review of the existing methodology for cal-
culating estimated prices or application of new 
methodology by contracting authorities;

2.	 more detailed and clear restatement of the 
relevant order of the Minister of Finance by in-
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cluding therein clear assessment mechanisms 
for service delivery;

3. application of necessary and sufficient su-
pervision mechanisms in the procurement pro-
cedures conducted by contracting authorities
by considering the introduction and application
of new supervisory approaches, or the need for
review of the mechanisms already applied.

Study on the procurement regulations for public organisations

In 2024, the Commission also conducted a study 
on procurement carried out by public organi-
sations. The Commission established that public 
organisations conducted the procurement pro-
cedures on paper, and that common practices 
for such procurement included single-source 
procurement and conclusion of closed frame-
work agreements. 

In this context, the Commission prepared a pack-
age of recommendations which discussed the in-
troduction of the electronic procurement system 
for public organisations while considering the 
development of clearer conditions for affiliation, 
single source procurement and conclusion of 
framework agreements for public organisations.
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“The volume and substance of the concentrations is closely related to the economic activity 
and development of the economy of the country.

A striking example of this is that in 2024 the transactions related to the financial sector and 
digital platforms are distinguished among the concentrations assessed by the Commission.”

5.3.	 CONCENTRATIONS AND STATE SUPPORT

Control over concentrations exercised by the Commission is necessary to assess the com-
petitive situation resulting from the concentration and to identify the risk of damaging the 
interests of consumers.

The assessment of concentrations allows to have an understanding of the dynamics of the 
market, potential risks for competition, which makes it possible for the Commission to take 
preventive measures to mitigate these risks.

For reference

Type of proceedings Number

Permitting the concentration 57

Prohibiting the concentration 1

Dismissing the proceedings for assessment of the concentration 5
Imposing a measure of liability in the proceedings on undeclared concen-

trations
22

Publishing a list of a group of persons 15

Rejecting the publication of a list of a group of persons 3
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Type of concentration
Number of concentrations 

permitted 

Horizontal 12

Vertical 11

Mixed 28

Within a group of persons 7

Concentration of Ardshinbank and HSBC Armenia

One of the most important transactions among 
those assessed by the Commission in 2024 is 
the transaction for acquisition by the “Industrial 
Construction Bank” Closed Joint-Stock Com-
pany (hereinafter referred to also as “Ardshin-
bank” Company) of 100% unit shares of “HSBC 
Bank Armenia” Closed Joint-Stock Company 
(hereinafter referred to as “HSBC Bank Arme-
nia” Company): Given that both “Ardshinbank” 
Company and “HSBC Bank Armenia” Compa-
ny are banks licensed by the Central Bank and, 
accordingly, provide similar range of financial 
services, the Commission has considered this 
transaction as a horizontal concentration.

It is important to highlight that for the first 9 
months of 2023-2024 “Ardshinbank” Com-
pany ranked the first in terms of net profit, re-
cording a result of AMD 56,95 billion in 2023, 
which increased to AMD 82,63 billion in the first 
9 months of 2024, and “HSBC Bank Armenia” 
Company lost ground. If based on the result for 
the first nine months of 2023 it had a net profit 
of AMD 9,39 billion and ranked 8th among the 

banks of the Republic of Armenia by this indi-
cator, in 2024 this Bank already had a profit of 
AMD 8,42 billion, placing it in the 9th position.

Based on the comprehensive assessment of 
this concentration the Commission permitted 
the transaction for acquisition by “Ardshin-
bank” Company of 100 percent equity shares of 
“HSBC Bank Armenia” Company.
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In 2024, the Commission assessed also the 
transaction for acquisition by “Bank of Georgia 
Group PLC” and “JSC Bank of Georgia” (herein-
after referred to jointly as “Companies”) of 100 
per cent unit shares of the authorised capital of 
“Ameriabank” Closed Joint-Stock Company.

In this case also, considering that both parties 
were banks and provided similar services, the 
Commission considered the transaction as a 
horizontal concentration.

It is important to note that as opposed to the 
transactions conducted between “Ardshinbank” 
and “HSBC Bank Armenia” Companies, one of 
the parties in this case — “Bank of Georgia 
Group PLC” Company had not carried out ac-
tivities in the Republic of Armenia prior to this 

transaction. At the same time, this Company 
is listed on the international stock exchange, 
i.e. due to the transaction a listed internation-
al company has entered the financial market of
the Republic of Armenia.

Likewise, following the assessment the Com-
mission permitted the transaction to be con-
ducted.

Concentration of “Bank of Georgia Group PLC”, “JSC Bank 
of Georgia” Companies and “Ameriabank” Company

Concentration of “Tomsarkgh” Limited Liability Company 
and “ID Group” Closed Joint-Stock Company

One of the important transactions assessed by 
the Commission in 2024 is the transaction for 
acquisition by “ID Group” Closed Joint-Stock 
Company (hereinafter referred to also as “ID 
Group” Company) of “Tomsarkgh” Limited Lia-
bility Company (hereinafter referred to as “Tom-
sarkgh” Company).

Following the assessment of the concentration 
the Commission stated that “Tomsarkgh” Com-
pany organised event ticket sales both through 

“Tomsark gh” Company system, and by integrat-
ing with the systems of event organisers. “Tom-
sark gh” Company also provides advertising ser-
vices by posting advertising materials on the 
website www.tomsarkgh.am.

“ID Group” Company is a holding company, and 
“Idram” Company that forms a group of persons 
therewith and is a payment and settlement or-
ganisation, collects funds from customers 
based on the agreement concluded with event 

http://www.tomsarkgh.am/
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organisers and transfers the collected amount 
to the Contracting Authority after deducting the 
commission fees from these amounts.

After observing the activities of the companies 
and the economic entities that form a group of 
persons therewith the Commission stated that 
the concentration concerned was a vertical 
concentration.

According to the results of the study conduct-ed 
by the Commission, event tickets were sold both 
at the ticket office of the event venue, and 
through www.haytoms.am system, on platforms 
“Idram”, “Telcell”, “Wylling” and on websites 
Ticketsystem.am, Ticketon.am, Toms.am, Tkt. 
am, Fastticket.am, Panel.haytoms.am, Willing. 
com, on their own websites and through the 
pages on social networks. In other words, there 
were many economic entities operating in the 
sector. At the same time, many organisations 
holding cultural events, particularly theatres, had 
their own ticket reservation system.

It should also be noted that the transaction es-
tablished a new service format for the market 
of the Armenia related to the integration of the 
payment and settlement system and the event 
ticketing system.

Given the foregoing, the Commission observed 
this transaction and permitted it based on the 
analysis.

https://www.haytoms.am/
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“Protection from unfair competition is an evolving concept that should be 
adapted to the evolution of trade and development of new principles and 
obligations for market participants.

The scope of protection from unfair competition initially intended for the 
protection “of bona fide economic entity” has presently expanded. Current-
ly, the fight against unfair competition aims to ensure fair competition for 
the benefit of stakeholders, including consumers.”

5.4.	 CONTROL OVER UNFAIR COMPETITION

Any action that creates confusion regarding another economic entity, its activities and 
goods offered by it is considered unfair competition.

Confusion may be displayed, for example, in the cases when one economic entity uses the 
other’s trademark or service mark or trade name, or creates a trademark confusingly similar 
thereto. Such a situation may be manifested through imitation of outer packaging, appear-
ance, colour combination, or other characteristics.

Areg Hovhannisyan
Head of the Department of 
Control Over Unfair Competition

For reference

Cases of Unfair Competition between Economic Entities in 2024

Total number 
of proceedings

Number of
 pending 

proceedings

Number of
 closed 

proceedings

Fine as
 a sanction

Warning as 
a sanction

Number of
 dismissed

 proceedings

Number of
 decisions on
 rejecting the

 institution

20 0 20 7 20 0 20
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The Commission established that “Tsovatsots” 
LLC used the trade names “Lavash Hotels LLC”, 
“Lavash Hotels Ilc”, “Lavash Hotels Llc” con-
taining the words “Lavash,” where in the context 
of confirmation of existence of the right to use 
such trade names there was no franchise con-
tract registered in the name of “Tsovatsots” LLC 
that confirms that right.

Instead, the trademark “LAVASH RESTAURANT” 
was registered in the name of “Hayr yev Vordi 
Yeremyanner” through the national procedure 
on 6 December 2023, and since 1 January 2021, 
the trademark “LAVASH RESTAURANT” has 
been recognised as popular, and therefore “Tso-
vatsots” LLC might not use the trade names or 
expressions “Lavash Hotels LLC”, “Lavash Ho-
tels Ilc” and “Lavash Hotels Llc” containing the 
word “Lavash”.

Following the initiated proceedings the Com-
mission stated that “Tsovatsots” and “Hayr yev 
Vordi Yeremyanner” Companies carried out ac-
tivities in the same sector and the distinguishing 
word in the expressions “Lavash Hotels LLC”, 
“Lavash Hotels Ilc”, “Lavash Hotels Llc” used 
by two companies respectively and the pop-
ular trademark “LAVASH RESTAURANT” was 
“Lavash”, and the trademark “LAVASH RESTAU-
RANT” registered in the name of “Hayr yev Vor-
di Yeremyanner” Company was well-known and 
the use by “Tsovatsots” LLC of similar expres-
sions containing the word “Lavash” might con-
fuse the consumer, and therefore there was a 
risk of confusion where the confusion led the 

consumer to the idea that the services provided 
under the tradename “Lavash Hotels” was the 
product of “Hayr yev Vordi Yeremyanner” Com-
pany that he or she had previously known, or the 
company providing the relevant service was the 
commercial organisation carrying out activities 
under the popular trademark (LAVASH RESTAU-
RANT) that he or she had previously known, 
which compelled or might have compelled the 
consumer to select a product or a service or a 
commercial organisation different from that he 
or she was seeking. Moreover, the Commission 
confirmed the confusing similarity of the ex-
pressions “Lavash Hotels LLC”, “Lavash Hotels 
Ilc”, “Lavash Hotels Llc” containing the word 
“Lavash” and the popular trademark “LAVASH 
RESTAURAUNT” in terms of auditory, visual and 
semantic similarity.

The Commission qualified the use by “Tso-
vatsots” LLC of “Lavash Hotels LLC”, “Lavash 
Hotels Ilc” and “Lavash Hotels Llc” confusing-
ly similar to the trademark “LAVASH RESTAU-
RANT” of “Hayr yev Vordi Yeremyanner” LLC as 
an unfair competition manifested in creation of 
confusion, and imposed a fine.

Unfair competition manifested in creation of confusion in 
the sector of hotel and restaurant services
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6 MARKET ANALYSIS
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“As a result of sectoral studies conducted by the Commis-
sion in 2024, numerous recommendations were developed 
aimed to make substantial reforms in the sectors observed 
which would contribute to securing equal competitive envi-
ronment for the economic entities carrying out activities in 
the sectors.”

MARKET ANALYSIS

Armenuhi Harutyunyan
Acting Head of Division for 
Market Analysis 

Sectoral study constitutes a separate authority of the Commission. The Commission annually 
observes specific sectors and goods market to identify the legal regulation gaps in the sector, 
potential entry barriers, the level of competition in the sector, as well as to develop solutions to 
the identified issues.

Within the scope of the sectoral studies, the Commission aims to:
1.	analyse the current situation in the sector;
2.	identify competition-related violations in the sector;
3.	submit recommendations for the development of the sector to the state body developing the
policy of the sector.

6
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2019 2020 2021 2022 2023 2024

Petrol and 
diesel fuel

Mining industry Poultry
Electronic 

trading
Electrical 

energy

Petroleum, 
diesel fuel and 

aviation fuel

Sugar Egg
Diagnostic 

services
Baby food SME funding

Charging of 
vehicles with 

electric 
engines

Butter Wheat and flour
Milk 

and dairy 
products

Vegetable oil

Transporta-
tion via elec-
tronic plat-

forms

Fruit vodkas

Compressed 
gas

Drugs Drugs
Cargo 

transportation
Tobacco

Elevator 
distribution, 
installation 

and 
maintenance 

services

Brandy Advertisement
Trade 

networks
Supporting 
measures

Security 
guard 

services

Reinforcin
g bars

https://competition.am/wp-content/uploads/2022/03/Petrol_Diesel_Commodity_Markets.pdf
http://competition.am/wp-content/uploads/2022/03/study_mining-1.pdf
https://competition.am/wp-content/uploads/2022/03/Trchnamis-2.pdf
https://competition.am/wp-content/uploads/2023/02/E-Trade.pdf
https://competition.am/wp-content/uploads/2024/01/%D5%8F%D5%A5%D5%B2%D5%A5%D5%AF%D5%A1%D5%B6%D6%84_%D4%B7%D5%AC%D5%A5%D5%AF%D5%BF%D6%80%D5%A1%D5%A7%D5%B6%D5%A5%D6%80%D5%A3%D5%A5%D5%BF%D5%AB%D5%AF%D5%A1.pdf
https://competition.am/wp-content/uploads/2025/01/Benzin.pdf
https://competition.am/wp-content/uploads/2022/03/Sugar_Commodity_Market.pdf
http://competition.am/wp-content/uploads/2022/03/Study_eggs_market.pdf
https://competition.am/wp-content/uploads/2022/03/Akhtoroshich-2.pdf
https://competition.am/wp-content/uploads/2023/02/Study_baby-food.pdf
https://competition.am/wp-content/uploads/2024/02/SME_Study-1.pdf
https://competition.am/wp-content/uploads/2025/02/Texekanq.pdf
https://competition.am/wp-content/uploads/2022/03/Butter_commodity_market.pdf
https://competition.am/wp-content/uploads/2022/03/flour-1.pdf
https://competition.am/wp-content/uploads/2022/03/Diary-1.pdf
https://competition.am/wp-content/uploads/2023/03/Study_vegetableoilmarket.pdf
https://competition.am/wp-content/uploads/2024/03/onlinetaxi_study-1.pdf
https://competition.am/wp-content/uploads/2025/01/fruit-vodka.pdf
https://competition.am/wp-content/uploads/2022/03/CompressedGaz_commoditymarket.pdf
https://competition.am/wp-content/uploads/2022/03/Study_on_drugs_turnover-1.pdf
http://competition.am/wp-content/uploads/2022/03/Study_2021-1.pdf
https://competition.am/wp-content/uploads/2023/03/Freight-transportation.pdf
https://competition.am/wp-content/uploads/2024/03/Texekanq_cigarette.pdf
https://competition.am/wp-content/uploads/2024/10/%D5%8E%D5%A5%D6%80%D5%A5%D5%AC%D5%A1%D5%AF_%D5%BF%D5%A5%D5%B2.pdf
https://competition.am/wp-content/uploads/2022/03/Study_cognac.pdf
http://competition.am/wp-content/uploads/2022/04/Advertisment.pdf
https://competition.am/wp-content/uploads/2022/03/Trading_chains.pdf
https://competition.am/wp-content/uploads/2023/02/Texekanq.pdf
https://competition.am/wp-content/uploads/2024/03/Pahnordakan.pdf
https://competition.am/wp-content/uploads/2025/04/Study_2024.pdf
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Selection of the sector

Considering the important social significance 
of the petrol and diesel fuel, their mass con-
sumption, the consumers’ sensitivity to the con-
ditions for their sales, as well as the concerns 
raised in relation of the competitive situation 
and possible issues in the sector of aviation 
fuel, the Commission conducted a study in the 
sectors of petrol, diesel fuel and aviation fuel 
circulation based on Decision No 58-A of 13 
February 2024.

Subject of the study

As a result of the study, the following product 
markets were observed:

• The goods range of the goods market “Pet-
rol” is the whole automobile gasoline.

• The goods range of the goods market “Die-
sel Fuel” is the whole range of diesel fuel.

• The goods range of the goods market “Avia-
tion fuel” is the whole range of aviation fuel (jet 
engine fuel).

The geographical boundary of the above-men-
tioned three goods markets distinguished in 
the sector of fuel circulation is considered the 
whole territory of the Republic of Armenia, 
taking into account availability of the studied 
goods throughout the territory of the Republic 
of Armenia without any restrictions and loss of 
the quality and consumer characteristics of the 
goods.

Results of the study

As a result of the study, the Commission devel-
oped numerous recommendations for the de-
velopment of the sector:

1.	According to the legislation, petrol is an ob-
ject subject to taxation under excise tax. The 
excise tax is calculated as the product of the 
rate set and coefficient of calculation of the ex-
cise tax. The excise tax rate and coefficient is 
established by the Tax Code. At the same time, 
if the aggregate amount of the excise tax and 
the VAT calculated per ton is less than the prod-
uct of AMD 135 000 and the coefficient of cal-
culation of the excise tax set for each year (for 
2022 — AMD 143 100, and for 2023 — AMD 147 
150), the excise tax will be increased so that 
the aggregate amount of the excise tax and the 
VAT per ton of petrol equals the product of AMD 
135 000 and the coefficient of calculation of the 
excise tax set for each year. As a result, in the 
case any economic entity makes a purchase at 
a lower price, they pay higher excise tax. As the 
study showed, the economic entities engaged 
in imports paid different amounts of excise tax 
per litre of petrol within the same year – with a 
difference of up to 24 drams apart. Given the 
structure and peculiarities of the petrol market, 
the specified circumstance may create unequal 
competitive conditions for the economic enti-
ties operating in the sector, and any economic 
entity may artificially gain a competitive advan-
tage over other economic entities.

6.1.	 Petrol, diesel fuel and aviation fuel
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With respect to this matter it is recommended 
considering setting the excise tax so that equal 
taxation conditions ultimately apply to all eco-
nomic entities.

2.	Petroleum products imported by many eco-
nomic entities and acquired from the territory 
of the Republic of Armenia (including fuel) fail 
to correspond to the types of goods sold there-
by, both by the name and by volumes. This is 
attributable also to the fact that due to import 
of petroleum products not included in the ex-
cise tax system, and therefore falling outside 
the scope of the relevant tax administration 
they are, in many cases, added to the types of 
energy carriers taxed under the excise tax, for 
example, to the petrol, and sold under its name. 
In this context, the following are recommended 
in order to prevent such situations:

   2.1 Consider setting the excise tax for the 
goods classified under the name “octane” 
within the scope of goods imported under 
the code “CN FEA 3811”, taking into account 
that the code itself involves goods that have 
identical usage to petroleum products. This 
action will allow preventing the described 
practice of simultaneously selling petroleum 
products taxed under the excise tax and 
those not taxed under the excise tax.
   2.2 Allow wholesale of petrol and diesel 
fuel only with the documentation and only in 
case of transportation to the final base or the 
filling station. This will allow for control over 
the movement of goods in the sector.
   2.3 Allow the retail sale of petrol and diesel 
fuel only in petrol stations. This will allow for 
inspections of and control over the quality 
and quantity of goods.

3. The economic entities importing petrol and
diesel fuel carry out activities in the Republic of 
Armenia both at the level of wholesale and re-
tail sale of petrol. Given the high level of market 
concentration, importance is attached to the 
fact that at the retail sale level of petrol unequal 
competitive conditions are not created between 
the economic entities engaged in imports and 
other economic entities engaged in retail sale, 
taking into account the market power that im-
porters have in the sector.

In this respect, the Commission recommends 
separation of entities engaged in the wholesale 
and entities engaged in retail sale in the sector 
specifically in order that wholesale and retail 
sale of petrol are carried out by separate eco-
nomic associations (without excluding the pos-
sibility of affiliation of economic entities at the 
wholesale and retail sale levels).
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6.2.	 Charging of vehicles with electric engine

Selection of the sector

The increase in the number of electric vehicles 
in the Republic of Armenia was accompanied 
by the development of new business direction, 
the development and expansion of which, being 
a separate type of activity, in turn serve as an 
important stimulus for the development of the 
electric vehicle market.

The global expenses made for electric vehicles 
and introduction of their charging infrastructure 
are rapidly increasing year by year. Both the 
number of electric vehicles and the spread of 
charging stations are also increasing in the Re-
public of Armenia.

Given the foregoing, the Competition Protection 
Commission conducted a study in the sector of 
activities of charging stations for electric vehi-
cles.

Subject of the study

The study conducted by the Commission spec-
ified the goods market “Charging service for 
electric vehicles”, the goods range of which 
was identified to be the provision of charging 
services for electric vehicles, and the geograph-
ical boundary was the whole territory of the Re-
public of Armenia.

Results of the study

Given the volume of services provided in the 

first half of 2024 and the rate of their growth, it 
could be stated that the volume of charging ser-
vices provided in 2024 would exceed the figure 
of the previous year by more than 4 times.

As a result of the study, the Commission has 
made several important observations:

• The provision of charging services for elec-
tric vehicles in the territory of the Republic of
Armenia is still in the stage of development
and expansion and does not fully cover the
demand.
• There is particularly significant demand for
coverage in Marzes, along the highways, as
well as in community public areas of the city
of Yerevan. This is particularly critical for the
driver-consumers that have no parking space
or garage.
• There is no policy for expansion or devel-
opment of the sector while a state policy and
benefits are in place that promote the spread
of vehicles with electric engines and their en-
try into the Republic of Armenia.
• The fact that the distributor have a monop-
olistic position may create certain favourable
conditions for the economic entities affiliated
therewith to gain a competitive advantage (for
example, faster and easier connection of the
consumption system to the distribution net-
work, or faster access to the relevant areas,
free capacities or other information, etc.)
• The provision of the charging services for
vehicles with electric engine as a type of eco-
nomic activities requires appropriate classifi-
cation.
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• Defining the leasing procedures and regula-
tions for community-owned areas with an aim
to install the stations is of considerable sig-
nificance for economic entities carrying out
activities in the sector.

For the purpose of addressing the above-men-
tioned issues the Commission has also pre-
pared several recommendations:

▶ the information on free capacities in differ-
ent areas and the network congestion in the
public areas should be made transparent and
accessible for stakeholders, including eco-
nomic entities, which would rule out the possi-
bility of rejecting the connection applications
for unfounded and unilateral reasons, as well
as allow the authorised bodies to carry out
close supervision over various procedures.
▶ With respect to economic entities affiliated
with the Distributor and carrying out activities
in the sector, it is necessary to define certain
mechanisms or criteria, as well as obliga-
tions, fulfilment of and compliance with which
would allow the affiliated economic entity to
carry out activities in the sector.
▶ The authorised bodies should develop
guidelines on the procedures for connecting
to the distribution network, and leasing out
community-owned areas and obtaining per-
mits for providing electric charging services
in the specified places, which would facilitate
and bring certain clarity for the economic en-
tities carrying out activities in the sector and
newly entering this sector.
▶ The Commission recommends that the au-
thorised body define the sector of providing
electric charging services as a type of sepa-
rate economic activity.
▶ The Commission recommends developing

a strategy for the sector, which would com-
prehensively include all the sector-related 
directions, development perspectives, risks 
and other peculiarities, by studying the level 
of coverage of charging stations in the whole 
territory of the Republic, assessing the de-
mand-supply ratio, and accordingly, mapping 
and undertaking measures to ensure the cov-
erage throughout the whole territory of the Re-
public.
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6.3. Fruit vodkas

Selection of the sector

The study has been carried out based on the 
recommendations submitted by the State Rev-
enue Committee, the Ministry of Economy and 
economic entities to the Commission regarding 
the study of the sector.

Subject of the study

The goods range of the goods market “Fruit 
vodkas” is the whole range of fruit vodkas (in-
cluding grape vodka), and the geographical 
boundary include the whole territory of the Re-
public of Armenia.

Results of the study

As a result of the study, the Commission has 
identified numerous issues in the sector of fruit 
vodkas, in particular:

There is a need in the domestic legislation to 
define the concepts and terms “fruit vodka”, 
“fruit liqueur”, “grape vodka” applicable in the 
sector and harmonise the concepts.

> According to the Law “On notification of
carrying out activities”, the production of al-
coholic beverages containing 40 per cent and
more alcohol distilled only from honey, fruits
and berries (except for the grape), and the
production of grape vodkas and grape vodka
distillates are included in the list of activities

subject to notification. 
> Moreover, within the meaning of the Law
“On notification of carrying out activities”, the
notification requirement also applies to the
types of the given activities where it is carried
out for non-entrepreneurial (economic) pur-
poses.
> As a result of amendments to the Tax Code
of the Republic of Armenia, the excise tax
rates for vodka made from fruits and/or ber-
ries equated to the excise tax rates for spirits,
due to which the economic entities producing
and selling fruit vodkas faced certain chal-
lenges of carrying out activities in the sector.

For the purpose of addressing the above-men-
tioned issues, the Commission considers the 
following approaches:

▶ It is necessary to consider how suitable it
is to define a notification requirement for the
types of activities in question in the Law “On
notification of carrying out activities” or in
case such requirement exists — consider the
applicability of safety rules to the activities
specified.
▶ Given the fact that fruit vodkas are regis-
tered as intangible cultural heritage under the
protection of the State, we recommend that
the authorised bodies discuss the application
of subsidisation to economic entities carrying
out activities in the goods market “Fruit vod-
kas” which would be aimed to promote and
maintain the production of the relevant prod-
uct.
▶ In this respect, we recommend to define
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clear criteria for the production of vodkas in 
question, and if they are met, the State would 
provide the relevant subsidy.:
▶ At the same time, we recommend to es-
tablish a stricter control over the sector, as
a result of which strict sanctions, including
termination of the activities should be desig-
nated for violations detected, non-compliance
with or violation of the standards and require-
ments defined.
▶ Given the fact that at present there is a pos-
sibility to acquire a large quantity of vodkas
from retail outlets with cash register receipts
and resell them, which increases the probabil-
ity of selling counterfeit vodka on the market,
the Commission finds that for the purpose
of avoiding counterfeit practices in the sec-
tor and tracing the circulation of vodkas pur-
chased for resale and applying the control
tools more effectively legislative amendments
may be made which would prohibit the pur-
chase of vodkas with cash register receipts
and their resale.
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6.4. Elevator distribution, installation and maintenance 
        services

Selection of the sector

Around 80% of the elevators operating in the 
Republic of Armenia are located in the city 
of Yerevan. Thus, the Programme “Replacing 
the elevators of the city of Yerevan” has held 
a key position among the measures designat-
ed by the Five-Year Programme for Yerevan 
Development for 2019-2023, which aims to 
upgrade the elevator equipment, optimize the 
management and ensure safe service in line 
with international standards.

Thus, the study conducted by the Commis-
sion in the sector of elevator distribution, in-
stallation and technical maintenance service 
is based on the fact that the given sector is of 
great interest for the public, and at the same 
time, is under the focus of attention of the 
state, local self-government bodies.

Subject of the study

As a result of the study, the following product 
markets were observed:

1.	The goods range of the goods market “El-
evator Inspection Service” includes inspec-
tion — in accordance with the Law “On state
regulation of technical safety assurance” — of
all elevators, particularly those installed in the
public institutions, including industrial build-
ings, multi-apartment buildings, other places
for general use, except for all types of eleva-

tors with the capacity of 250 kg and less (in-
cluding design, certification, commissioning, 
conservation, dismantling, upgrading and op-
eration).

2.	The goods range of the goods market “Sales
of elevators and provision of installation ser-
vices” has been considered the whole range
of elevators and their installation services.

3. The goods range of the goods market “Pro-
viding elevator maintenance services” has
been considered the maintenance services re-
lated to the whole range of elevators existing
in the Republic of Armenia.

4.	The geographical boundary of the
above-mentioned three goods markets is the
whole territory of the Republic of Armenia.

Results of the study

As a result of the study, the Commission has 
observed many issues:

▶ The domestic legal acts d not regulate the
relations pertaining to the operation of eleva-
tors if their service life has expired, specifical-
ly what procedures are required to implement
after the expiry of the service life in order to
put the elevator into operation again.

▶ The domestic legal acts do not clearly regu-
late also the issue as to whether the existence
of a licence is mandatory to perform eleva-
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tor-related works, specifically installation and 
maintenance services.

▶ Given that the National Technical Safety
Centre, serving as a state organisation, is a
leading company in the market, it is important
that economic entities conducting private in-
spections do not find themselves in unfavour-
able competitive conditions.

▶ It should also be noted that unlike “National
Technical Safety Centre” SNCO, other bodies
conducting an inspection are obliged to pay to
“National Accreditation Body” SNCO a mem-
bership fee in the amount of about AMD 900
000. At the same time, operating under the
Ministry of Internal Affairs, “National Techni-
cal Safety Centre” SNCO can gratuitously use
the state property, technical facilities and gain
an advantage over private companies.
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6.5. Fittings

Selection of the Sector

Taking into account the importance of the 
construction sector for development of the 
economy of the Republic of Armenia and the 
multiplicative impact that the latter has on 
other sectors, the Commission has set aside 
the main products that are used in the con-
struction sector. Based on the comparably 
large volumes of use in construction and the 
signals received in relation to potential issues 
that exist in the sector, the Commission has 
conducted a study in the area of circulation of 
fittings.

Subject of the study

Within the scope of the study concerned, the 
Commission has specified the “Metal fit-
tings” commodity market, the product range 
of which includes the whole range of metal 
fittings. The geographical boundary of the 
commodity market includes the territory of 
the Republic of Armenia, as the metal fittings 
on sale are equally accessible for acquisition 
in the whole territory of the Republic of Arme-
nia and there are no restrictions and barriers 
in relation to the transport of metal fittings to 
the marzes of the Republic of Armenia.

Results of the study

Within the scope of the study, the Commis-
sion has recorded a number of problems:

▶ Validity of the technical regulation shall ap-
ply, inter alia, to the following steel products
in accordance with the commodity codes of
foreign economic activity: reinforcing bars:
used for reinforcement of concrete, made
from carbon steel, hot-rolled — starting from
7214 99. At the same time, the conducted
analysis showed that in the period under con-
sideration, 98% of the fittings imported into
the Republic of Armenia were classified under
the code 7214 20 in the CN of the FEA. In this
regard, it is noteworthy that only 2% of the fit-
tings imported into the Republic of Armenia
were imported under the code 7214 99 in the
CN of the FEA, while the remaining 98% were
imported into the Republic of Armenia under
the code 7214 20 in the CN of the FEA in both
2022 and 2023. In this case, what remains
uncertain is the issue of compliance of the
metal fittings — imported under other six-digit
apertures of the code 7214 in the CN of the
FEA — with the requirements of the technical
regulation.

At the same time, the Commission has also 
developed proposals for solutions to the 
aforementioned problems:

▶ In this context, the Commission proposes
to examine the issue of applying the require-
ments of the Technical Regulation to the fit-
tings imported under all codes 7214 in the CN
of the FEA for implementation of the goals of
the technical regulation, for ensuring equal
requirements and competitive conditions for
entities carrying out similar activities in the
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sector and similar goods, as well as ruling out 
the potential risks of bypassing the prescribed 
requirements.  

▶ The study showed that in the period under
consideration, the values of metal fittings im-
ported from Iran into the Republic of Armenia
were lower than the average stock market val-
ues of metal fittings. Taking into account the
fact that this may be conditioned by the state
support programmes aimed at encouraging
the manufacturing of metal fittings in Iran and
their export, for the purpose of ensuring equal
competitive conditions between metal fittings
manufactured in the Republic of Armenia and
metal fittings manufactured in Iran, it is pro-
posed to consider the issue of appropriate-
ness of tariff regulation, anti-dumping mea-
sure or other measures for protection of the
internal market.
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7 RULINGS OF COURTS
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“During 2024, the Commission achieved many victories in court cases. 
Courts reaffirmed the lawfulness of interpretations of the Commission of 
provisions related to unfair competition, concentration, anti-competitive 
agreements, public procurement and the methodology for calculating 
fines.”

RULINGS OF COURTS ON THE DECISIONS 
OF THE COMMISSION

Seda Voskanyan
Head of Administrative Proceedings
and Judicial Representation Division

7

NUMBER OF JUDICIAL CASES INITIATED

Annulment of the decisions 
of the CPC — partially*

Initiated

Annulment of the decisions 
of the CPC — entirely

Completed in favour 
of the Commission

Ended

2019 2024

2019 2024

Pending cases: 
as of 31 December

Court of Cassation

Administrative Court

Court of Appeal

NUMBER OF PENDING CASES

*Only one indicator — in 2020 — is available in the last line.
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It is important to highlight the fact that in the 
period between 2019 and 2024, nearly 73.4% of 
the rulings rendered by courts with regard to the 
decisions of the Commission were in favour of 
the Commission.

In 2024, as in the past, courts presented a num-
ber of principled positions, which will have a 
significant impact on enforcement of the law 
on protection of competition in the future.

The Administrative Court of the Republic of 
Armenia shaped the following important ap-
proaches with regard to promotions:

▶ Unfair competition with the manifestation
of misleading the public, has a formal compo-
sition by nature, that is to say, occurrence of
a consequence — the fact that a consumer is
misled, is not a mandatory and necessary con-
dition to label the behaviour under Article 21
of the Law. Just the possibility and probability
of being misled is enough for labelling the be-
haviour as the unfair competition offence with
the manifestation of misleading the public,
not the fact of being misled itself. The formal
nature of the unfair competition offence man-
ifested by misleading the public is manifested
in the fact that the act is deemed to be com-
pleted based on the fact of execution.

▶ The average price of the good is the aver-
age arithmetic number of the prices for sale
of a good or provision of service in the course
of one month preceding the start of the pro-
motion.

▶ As a result of individual discount, the sale
price of a good is included in the average
arithmetic calculation of sale prices of a good,

if the economic operator does not present cir-
cumstances precluding execution of such cal-
culation.

▶ A retail trade contract is a public contract;
consequently, non-discriminatory conditions
must be defined when individual discounts
are applied by an economic entity.

▶ Economic entities are obliged to refrain from 
using statements that may mislead consum-
ers. For instance, “New Year’s discounts start-
ing from 10% up to 35%. In the announcement
“hurry to get your “gift””, from the indication on
gift it is impossible to come to the conclusion
that the offer concerns purchasing a gift, not
the possibility of receiving a gift in case a pur-
chase is made. That is to say, the indication
on gift may not be interpreted as the aim of
the customer to obtain the relevant good from
the company as a gift.
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8 PROTECTION OF 
CONSUMER INTERESTS
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“In 2024, the Commission actively continued works for transformation of 
the institution of protection of consumer interests and the process of leg-
islative reforms being implemented for this purpose.

Protection of consumer interests in Armenia is entering a new period of 
development.”

8.1 ADMINISTRATION IN THE SECTOR OF 
PROTECTION OF CONSUMER INTERESTS

Meruzhan Khachatryan
Head of the Protection of 
Consumer Interests Division

Consumer protection cases in 2024

Total number 
of proceedings

Number 
of pending

proceedings

Number 
of closed

proceedings
Fine as a sanction

Warning 
as a sanction

Number 
of dismissed
proceedings

Number 
of decisions 
on rejecting
institution

182 33 149
52

(AMD 1 174 079 000)
78 3 18

Misleading of the public is considered to be unjustified exaggeration of the quality of goods, 
failure to state the relevant information on the quality, quantity or other characteristics, etc.

Misleading of the public may harm consumers, making them take decisions in the selection 
process of goods by relying on false or incomplete information.

For reference
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Proceedings instituted in regard to private preschool 
education institutions

Within the scope of study on private preschool 
education institutions, advertisements (an-
nouncements) about 161 preschool education 
institutions have been recorded through moni-
toring, external views and observations.

It is important to record that the activity of pre-
school education institutions in the Republic 
of Armenia is licensed activity. It requires that 

relevant educational, infrastructure and other 
means are in place for organising the instruc-
tion of children at the necessary level. In this 
sense, use of the terms “development centre”, 
“preschool”, or similar names leaves the im-
pression in the public that the organisation has 
relevant infrastructures and resources to pro-
vide proper services.

From among the preschool education institutions

▶ 45 organisations with status of legal entity
were assigned to terminate activities character-
istic of preschool education institution without
a preschool curriculum and/or licence for pro-
viding preschool service, as well as stop using,
within a two-month period, words that are char-
acteristic of a preschool education institution;

▶ 14 individual entrepreneurs were assigned
to terminate, within a one-month period, activi-
ties characteristic of preschool education insti-
tution, as well as stop using, within a one-month
period, words characteristic of preschool edu-
cation institution.
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Pending

Fines

Exemptions from application 
of liability measure

Dismissals

Warnings

The Commission instituted          
	   
         proceedings88

entrepreneurs that 
have terminated activities

organisations with status of 
legal entity obtained licences 
during proceedings

organisations with status 
of legal entity and individual 
entrepreneurs were given 
assignments 

from among 
economic entities75

Supervisory measures in the sector of circulation of tomato 
paste

During implementation of the supervisory mea-
sures that are implemented by the Commission 
in the area of circulation of tomato paste, as a 
result of test purchases, 25 types of goods with 
the name “Tomato paste” were obtained and 
sent for laboratory examination in order to es-
tablish the mass fraction of dry substances and 
chlorides (salts) and the existence of sugar in 
them. 

As a result of laboratory examinations, it be-
came clear that the 13 types of goods with the 
name “Tomato paste” failed to meet the inter-
state standard for general technical conditions 
of Condensed Tomato Products (GOST 3343-
2017) and the Technical Regulation of the Cus-
toms Union “On Food Safety” adopted under 
Decision of the Commission of the Customs 
Union No 880 of 9 December 2011. In partic-
ular, in certain goods, the mass fraction of dis-
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solved dry substances was less than 25% and 
the mass fraction of chlorides was more than 
1%, and in certain goods, the mass fraction of 
chlorides alone was more than 1%, and in cer-
tain goods, the mass fraction of chlorides alone 
was more than 1%.

The Commission applied liability measure 
against 12 economic entities for unfair com-
petition, including unfair competition with the 
manifestation of misleading of the public, im-
posing a fine in the total amount of nearly AMD 
9 443 000.

It is noteworthy that out of the 12 respondent 
economic entities in the proceedings, 7 accept-
ed the fact of offence ascribed to them in the 
proceedings.

Besides, the Commission proposed to the Min-
istry of Economy to examine the issues of en-
shrining the concept of “Tomato paste” and 
the requirements for the latter by law, as well 
as setting a ban on deviating from the require-
ments set for a good with technical conditions 
by law.

Supervisory measures in the sector of circulation of petroleum

During the implementation of supervisory mea-
sures that are implemented by the Commission 
in the sector of circulation of petroleum, pre-
mium and/or regular petroleum was obtained 
through test purchases at 26 petrol stations 
and sent for laboratory examination to estab-
lish the octane number, the mass fraction of 
sulphur, the volume fraction of benzole and the 
mass fraction of aromatic carbohydrates in the 
petrols.

As a result of laboratory examinations, it be-
came clear that the petroleum sold at 10 petrol 
stations meets the requirements set for auto-
mobile petroleum of the premium and regular 
brand — under Technical Regulation No MM TK 
013/2011 of the Customs Union “On the require-
ments for automobile and aviation fuel, diesel 
fuel and fuel designed for ships, fuel and fuel oil 
designed for reactive engines”. In particular, the 
octane number of certain petrols determined 
through the research method was lower than 

The following were studied
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the prescribed number, in some petroleums, the 
volume fraction of aromatic carbohydrates was 
higher than 35%, and in one case, the volume 
fraction of benzole was higher than 1%.

The Commission applied liability measure 
against 6 economic entities importing and/

or selling the aforementioned petroleums for 
unfair competition with the manifestation of 
misleading of the public, imposing a fine in the 
amount of AMD 147 521 000.

The following were studied
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During 2024, the Commission, in co-operation 
with the Ministry of Economy, developed a pack-
age of legislative reforms for the creation of an 
effective system of protection of consumer in-
terests. The legislative amendments envisage 
the following main directions:

1. The power of the Commission as the cen-
tral and main contact authority for protection of
consumers has been prescribed;

2. Specific regulations for offences against
consumers have been prescribed, including the
general characterisation of the unfair commer-
cial modus operandi against consumers and
the more predictable manifestations thereof;

3. The characteristics of consideration of rea-
sons for instituting proceedings with regard to
the offences targeted against consumers and
examination of proceedings have been provid-
ed for;

4. complete regulations for the unfair com-
mercial modus operandi of economic entities
against consumers, including mechanisms for
protection of consumers from the unfair modus
operandi, have been provided for. In particular:

(a) the principle of ban on an economic entity
demonstrating unfair commercial modus ope-
randi against a consumer has been provided 
for;

(b) the elements of behaviour deemed to be
unfair commercial modus operandi have been 
prescribed;

(c) the behaviour, actions and inaction of eco-
nomic entities which are deemed to be unfair in 
all cases, have been prescribed.

5. Mandatory requirement for showing the price
of one unit characteristic of a good on sale is
prescribed for economic entities, and the reg-
ulations for showing the price of one unit of a
good available in the package, along with the
price of a good in case of goods that are sold in
packages are prescribed.

“The year 2024 was marked by the implementation of reforms for forma-
tion of a sustainable and enhanced system of protection of consumers in 
the Republic of Armenia.

In particular, within the scope of the mentioned reforms, a package of leg-
islative reforms was developed and put into circulation, which is of pivotal 
significance for the ensuring of effective and active mechanisms in the 
sector of protection of consumers; on the other hand, it is directly linked 
to the commitments assumed by the Republic of Armenia under the Arme-
nia-EU Comprehensive and Enhanced Partnership Agreement.”

8.2. LEGISLATIVE AMENDMENTS IN SECTOR 
OF PROTECTION OF CONSUMER INTERESTS

Sona Khachatryan
Head of Legal Support Division
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9 DEVELOPMENT OF INSTITUTIONAL 
CAPABILITIES OF THE COMMISSION
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9.1.	 STRENGHTENING THE METHODOLOGICAL 
       PROCEDURES OF THE COMMISSION

During 2024, the Commission released 5 me-
thodical documents, of which 2 are procedures 
related to the powers of determining the enti-
ties with strong bargaining positions within the 
scope of acquisition of an agricultural product, 
determining the unjustified high price or unjus-
tified low price, 3 new guides related to the as-
sessment of concentrations and anti-competi-
tive actions of state bodies and other powers.

Development by the Commission of method-
ical documents helps the new staff members 
to become involved in the exercise of relevant 
powers of the Commission more quickly and ef-
fectively; on the other hand, it ensures the level 
of information of the general public about the 
activities of the Commission and exercise of 
certain powers.

The first of the methodical procedures devel-
oped by the Commission in 2024 concerns 
determination of the unjustified high price and 
unjustified low price, which has specified the 
methodology for assessing the necessary ex-
penses and amount of profit within the scope 
of detecting the unjustified low price, as well as 
the comparable goods markets. It is notewor-
thy that, besides adoption of the procedure con-
cerned, in 2024, the Commission released the 
guide entitled “On determination of unjustified 
high prices and unjustified low prices”.

The other important regulatory document is De-
cision of the Commission No 71-N of 27 Febru-
ary 2024, which lays down the amounts of nec-

essary proceeds of the person acquiring and 
selling, with a strong bargaining position in the 
relations for acquisition of an agricultural prod-
uct in the Republic of Armenia.

The Commission has also developed, as a 
guide, the methodology for assessment of the 
anti-competitive actions of state bodies and 
their officials, by which the sequence of actions 
was specified; the Commission carries out the 
actions within the scope of assessment of the 
anti-competitive behaviour of the state bodies. 

Thus, the guide shows that the process com-
prises three main stages, including assessment 
of lawfulness of action of a state body, assess-
ment of its impact on competition and assess-
ment of proportionality of the goal of the imple-
mented action and the impact on competition. 

The guide also contains guiding questions for 
all the stages of assessment that are described, 
which may be useful for employees to analyse 
the action of a state body in a specific situation 
and to determine and assess the impacts.

The Commission has also developed a guide 
“On assessment of concentrations”, which 
specifies the characteristics of potential com-
petitive restrictions that emerge as a result 
of concentration, the existenIce of 
counterbalanc-ing factors, the assessment 
of the types of conditions prescribed for 
participants of con-centration and the 
principles for developing the conditions. The 
guide describes circumstances 

https://www.arlis.am/DocumentView.aspx?DocID=188934
https://www.arlis.am/DocumentView.aspx?DocID=190138
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characteristic of the main stages of the pro-
cess with regard to determination of the goods 
market, assessment of the main impacts, sets 
aside certain circumstances that deserve atten-
tion in special situations, including acquisition 
of assets of a failed economic entity or cases 
of concentration linked to electronic platforms.

9.2.	 Educational and Scientific Cooperation

During the past years, the Commission adopt-
ed an important approach with regard to the in-
volvement of students in the work of the Com-
mission. First, students have the opportunity to 
attend the sessions of the Commission to un-
derstand the work of the Commission and see 
it in reality. This allows to introduce the powers 
and activities of the Commission to them more 
effectively, and to introduce to them the pros-
pects for work and possible professional expe-
rience within the Commission in the future.

In 2024, 56 students from the Armenian-Rus-
sian University and Yerevan State University 
participated in the sessions of the Commis-
sion. In 2024, the Commission had 21 interns, 
and admitted 1 intern to work. In the same year, 
the Commission had 6 trainees, one of whom 
was admitted to work in the Commission later.

The Commission has made its relations with 
universities as close as possible regarding the 
issues of education and the involvement of the 
scientific potential of universities. In 2024, the 
Commission for the Protection of Competition 
signed a memorandum of co-operation with the 
Public Administration Academy of the Republic 
of Armenia.

There were already similar memoranda with Ye-
revan State University, the Academy of Justice, 
the Armenian State University of Economy and 
the French University in Armenia.
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9.3.	 Protection of competition interests and public 
          awareness-raising measures

In 2024, the Commission carried out large-scale 
public awareness-raising activities to raise the 
level of public awareness regarding the protec-
tion of competition and consumer interests. In 
particular:

▶ Within the scope of the “Rules of the Game”
project jointly carried out with the “Business
Channel” radio station, programmes with a
duration of nearly 25 minutes about topics
of public interest regarding the protection of
competition and consumer interests were
prepared and broadcast in the format of inter-
views on a weekly basis.

▶ Within the scope of the “Rules of the Game”
project jointly carried out with the “Business
Channel” radio station, programmes with a
duration of nearly 25 minutes about topics
of public interest regarding the protection of
competition and consumer interests were
prepared and broadcast in the format of inter-
views on a weekly basis.

▶ A public awareness-raising campaign was
held for the purpose of presenting the new
regulations for promotions and discounts to
the general public, within the scope of which
awareness-raising posters were prepared and
posted at large trade centres, and consumers
were informed about their rights through short
audio announcements. Besides, messages,
infographics were disseminated, interviews
were organised.

▶ A public awareness-raising campaign was
held for trade networks and suppliers with re-
gard to the new legislative regulations for late
payments for agricultural products. Aware-
ness-raising seminars, TV reports and inter-
views were organised for businesspersons,
press releases and other informational ma-
terials were disseminated. Short messages
(SMS) were disseminated to raise citizens’
awareness about the new legislative regula-
tions related to late payments for agricultural
products.

▶ The World Bank prepared video clips for
sending on-line applications to the Commis-
sion through the e-compete system and for
presenting the features of the tool for moni-
toring of prices on the website; the video clips
were disseminated through social networks.
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“The year 2024 was special in terms of expansion of the international co-op-
eration of the Commission.

The establishment of new relations and strengthening of co-operation with 
foreign competitive bodies provides wide opportunities for the deepening of 
further co-operation in the enforcement of the policy and legislation on com-
petition.”

9.4 INTERNATIONAL CO-OPERATION

Anahit Mikayelyan
Head of the International 
Cooperation and PR Division

WORK OF THE COMMISSION ON INTERNATIONAL PLATFORMS

International Competition Network (ICN)

The International Competition Network satisfied 
the application of the Commission to host the in-
ternational workshop organised by the Competi-
tion Advocacy Working Group of the Internation-
al Competition Network. It is planned to organise 
the workshop in March 2026 in Yerevan.

The Commission also participated in the An-
nual Congress of the International Competition 
Network held on 14-17 May in the city of Costa 
do Sauipe of the Federative Republic of Brazil, 
during which the effectiveness and enforceability 
by member states of the documents developed 
by the International Competition Network were 

considered, observing the separation of more 
important and primary topics for the institution 
to explore in the future, which may be helpful 
for improvement of activities of competitive in-
stitutions of the member states.
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MULTILATERAL CO-OPERATION

The Commission cooperates with the following international institutions

Interstate Council for Antimonopoly Policy of the Commonwealth 
of Independent States (CIS) (including the Coordination Council 
on Advertising)

Eurasian Economic Commission (EEC) (Department for 
Anti-Monopoly Regulation, Department for Competitive Policy 
and Department for Policy in the Sector of Public (Municipal) 
Procurements

United Nations (UN) Conference on Trade and Development (UNCTAD)

Organisation for Economic Co-operation and Development

Budapest Regional Centre for Competition of the Organisation 
for Economic Cooperation and Development (OECD-RCC)

Competition Network Among the Competitive Authorities of 
the Member States of the UN Energy Community 

International Competition Network (ICN)

International Consumer Protection and Enforcement Network (ICPEN)



57

International Consumer Protection and 
Enforcement Network (ICPEN)

In early November 2023, the Competition Pro-
tection Commission joined the International 
Consumer Protection and Enforcement Network 
(ICPEN).

The Commission participated in the annual con-
ferences of the Organisation held in Gdansk, 

Republic of Poland, on 6-10 May and in Wash-
ington, USA, on 24-27 September, within the 
scope of which important topics of discussion 
were establishing the priorities of the bodies en-
gaged in the protection of consumer interests 
and assessing their effectiveness based thereon, 
as well as intensifying works with the organisa-
tions involved in the protection of consumer in-
terests.
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In the context of the International Consumer 
Protection and Enforcement Network an import-
ant area of development is considered also the 
Mentoring Programme for enhancing the effec-
tiveness of the body engaged in the protection of 
the consumer interests implemented jointly with 
the Italian Competition Authority starting from 
December 2024, under which the Italian Com-
petition Authority that has both competition and 
consumer protection powers, would introduce 
its experience related to receipt, processing and 
assessment of consumer complaints, establish-
ing of the priorities of the bodies engaged in the 
protection of consumer interests, use of special 
tools in the proceedings on the protection of 
consumer interests.

The legal framework for the protection of con-
sumer interests, scope of powers of the state 
body engaged in the protection of consumer in-
terests and issues related to alternative mecha-
nisms for regulating consumer disputes will also 
be discussed. Two study visits to Rome and Yere-
van are planned to make the Programme more 
practical and effective.

United Nations Conference on Trade 
and Development (UNCTAD)

The Commission is member of the working 
groups on cross-border anticompetitive 
agreements and protection of consumer 
interests in e-commerce. In the context of 
discussion of issues related to the competi-
tion development in digital markets it is im-
portant to emphasise that the Commission 
participated in the 8th session of the In-
tergovernmental Group of Experts on Con-
sumer Protection Law and Policy and 22th 

session of the Intergovernmental Group of 
Experts on Competition Law and Policy held 
in Geneva, the Swiss Confederation, on 1-2 
July, within the scope of which the partic-
ipants shared opinions on both the use of 
digital tools and artificial intelligence in the 
competition control, and digital platforms 
and ecosystems, as well as new competition 
risks arising specifically from the artificial 
intelligence.
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Organisation for Economic Cooperation 
and Development (OECD)

In 2024, the Commission applied to join the 
OECD Recommendation on Transparency and 
Procedural Fairness in the Enforcement of Com-
petition Law, and following the assessment of 
the OECD the application of the Commission 
was approved, confirming the compliance of the 
procedures applied by the Commission with the 
OECD standards. Such an assessment is import-
ant specifically in the context of continuous im-
provement of the tools and procedures of the 
Commission.
The Commission participated also in the 23rd 
OECD Global Forum on Competition held in Par-
is, where the Commission delivered a speech at 
the meeting on Competition in the food supply 
chain.

 

Competition and Antimonopoly Regulation 
Block of the Eurasian Economic Commission

The representatives of the Commission partic-
ipated in the sessions of the Competition and 
Antimonopoly Regulation Block of the Eurasian 
Economic Commission entitled “Directions for 
the development of the antimonopoly regulation 
in cross-border markets and law enforcement 
practice” and “Public Procurement as an eco-
nomic integration factor” that took place within 
the framework of the Eurasian Economic Con-
ference entitled “10 years of the EAEU, perspec-
tives and priorities” held in Yerevan on 30 Sep-
tember.

The session was attended by the representatives 
of the Competition and Antimonopoly Regulation 
Block of the Eurasian Economic Commission, the 
Court of the Eurasian Economic Union, compe-
tition authorities of Belarus, Armenia, Kazakh-
stan, Kyrgyzstan, Russia, and Uzbekistan.
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The speakers introduced also the legal positions 
of the EAEU court on competition cases, shared 
their experience and opinions regarding the ex-
istence of “grey zones” in preventing the compe-
tition effects in the EAEU markets, need for leg-
islative regulations on the operation of electronic 
platforms and other issues.

A public reception for the business community 
was also organised within the scope of the Eur-
asian Economic Conference. The public recep-
tion is an open platform for direct dialogue with 
the EAEU business community, where the activi-
ties carried out to ensure the competition in the 
EAEU cross-border markets are presented, the 
problematic issues that concern the business, 
and avenues for their solution are discussed.

Budapest Regional Centre for 
Competition of the Organisation for 

Economic Cooperation and Development 
(OECD-RCC)

The Budapest Regional Centre for Competition 
of the Organisation for Economic Cooperation 
and Development (hereinafter referred to as 
“Centre”) is a cooperation project between the 
OECD and Hungarian Competition Authority, 
which creates opportunities for competition pol-
icy and enforcement in the Southeastern and 
Eastern Europe. The Centre regularly organises 
seminars and conferences which aim to actively 
contribute to developing the competition policy 
and culture, fostering cooperation and sharing 
information and experience in the regions of the 
Southeastern, Eastern and Central Europe.

The employees of the Commission participated in 
a number of seminars organised by the Centre, 

gaining an opportunity to develop their practical 
skills in various areas of the competition control.
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Technical Assistance Programme “Consumer 
Protection System” under the Project 

“Support to CEPA Monitoring, 
Implementation and Communication”

In 2024, for the purpose of approximation of 
the consumer protection law and law enforce-
ment practice with the best practice of the EU 
the technical assistance programme “Consumer 
Protection System” was implemented under the 
Project “Support to CEPA Monitoring, Imple-
mentation and Communication”, the main objec-
tives of which are the following:

	▶ studying the consumer protection law and 
submitting recommendations;

	▶ establishing a clear institutional framework 
for consumer protection;

	▶ submitting to the Competition Protection 
Commission recommendations for improving 
the law enforcement powers in the field of con-
sumer protection; 

	▶ improving the knowledge and skills of em-
ployees of stakeholder state institutions in the 
field of consumer protection.

Meetings were organised under the Programme, 
where the main legal framework for consumer 
protection in the EU, the gaps in the legislation 
of the Republic of Armenia in the field of pro-
tection of consumer interests, as well as propos-
als on the development of an effective system in 
the field of consumer protection were discussed. 
The prospects for cooperation of the Commis-
sion within the International Consumer Protec-
tion and Enforcement Network (ICPEN), as well 

as the general directions of cooperation in the 
field of protection of consumer interests through 
other international platforms, including the Unit-
ed Nations Conference on Trade and Develop-
ment, the Organisation for Economic Coopera-
tion and Development, and the World Bank were 
also presented.

Following the Programme the international ex-
perts submitted a Report on assessment of the 
level of basic harmonisation of the legislation of 
the Republic of Republic on the protection of 
consumer rights with the EU Law, which covered 
a comprehensive study on the legislative frame-
work of the EU and the Republic of Armenia, as 
well as recommendations on the main directions 
of harmonisation process of the legislation on the 
protection of consumer rights of the Republic of 
Armenia with the EU standards, improving the 
level of awareness and education of consumers.

Commerce Law Development Programme 
(CLDP) of the U.S. Department of Commerce

Within the framework of the Programme, the 
competition experts prepared a report on the 
analysis of the RA legislation and enforcement 
issues related to digital platforms (GAP analysis).

PARTICIPATION OF THE COMMISSION IN INTERNATIONAL PROGRAMMES
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With a view to addressing the issues raised in the 
document a discussion was held in Yerevan on 
16-18 September, with the participation of the 
experts of the Competition Protection Commis-
sion (hereinafter referred to as “Commission”), 
representatives of the Ministry of High-Tech In-
dustry, the Ministry of Economy, the Ministry of 
Territorial Administration and Infrastructure.

It is also important to note that in 2024, in Wash-
ington, the Chairperson of the Commission met 
with the Manager of the Commercial Law Devel-
opment Program (CLDP) of the US Department 
of Commerce, the Program Specialist for Europe 
and Eurasia, and the Program Advisor.

Bilateral cooperation

In 2024, the Competition Protection Commission 
and the Italian Competition Authority concluded 
a memorandum of understanding on coopera-
tion in the field of competition and enforcement 
of the consumer protection legislation and com-
petition policy.
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10 PRIORITIES FOR 2025
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PRIORITIES FOR 2025

For 2025 the Commission has considers the im-
provement of the competitive environment in the 
procurement system as a priority.

In this respect, the Commission will, on the one 
hand, continue conducting studies on public 
procurement processes in the sector of social 
significance to control the potential anticompeti-
tive behaviour in the processes, for example, the 
risks of existence of anticompetitive agreements 
or unfair competition and to prevent such a be-
haviour.

At the same time, the direction of digitisation 
of the processes is also important, which will 
also be a priority for the Commission for 2025. 
Thus, the Commission will, on the one hand, 
support the Ministry of Finance to establish a 
new electronic platform for public procurement 
equipped with digital tool detecting the manifes-
tations of anticompetitive behaviour, and, on the 
other hand, will develop its own tool to have an 
opportunity to more effectively identify — under 
current conditions — such behaviour in public 
procurement already carried out.

The issue of digitisation is — in case of digital 
platforms and e-commerce — closely related 
also to the development of applicability of the 
powers of the Commission, in terms of both the 
digitisation of the tools of the Commission and 
rethinking and modernisation of the existing 
tools and approaches.

The further development of the system of pro-

tection of consumer interests would be the third 
priority of the Commission for 2025.

In this respect, the Commission plans to contin-
ue the process of legislative reforms by focus-
ing — along with the adoption of the package 
of legislative amendments drafted in 2024 — on 
drafting legislative acts in compliance with the 
standards of the European Union that regulate 
the issues concerning unfair conditions in agree-
ments, confusing advertisements and conformity 
of the procured product.

Simultaneously, the Commission plans to actively 
work with non-governmental organisations en-
gaged in the protection of consumer interests, 
by pursuing an objective to develop a multifac-
eted and comprehensive system for resolving 
the consumer issues, which would include both 
administrative and alternative effective mecha-
nisms for resolving the issue that the consumer 
needed.

With respect to the protection of consumer in-
terests a particular importance is attached also 
to the improvement of the level of education of 
consumers as knowledge of their own rights is 
the main prerequisite for their effective protec-
tion in the future. 

In this respect, in addition to the traditional 
awareness-raising measures, the Commission in-
tends to actively engage in 2025 in incorporating 
the elements of the consumer education in the 
school and extracurricular education models. In 
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so doing, we would be able to ensure that chil-
dren already know their rights and their protec-
tion mechanisms from the school age.

With respect to ensuring constant and effective 
communication between consumers and organi-
sations involved in the protection of their rights, 
the Commission plans in 2025 a phased launch of 
an electronic platform designed for consumers, 
through which consumers will be able to easily 
submit their complaints to the Commission.
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11 ANNEXES
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11.1.	 ECONOMIC ENTITIES AND STATE BODIES SUBJECTED 
	 TO LIABILITY BY THE COMMISSION

ANTI-COMPETITIVE AGREEMENT FINE
 

"CPS ENERGY GROUP" LLC Admiral Isakov Av. 11/1, Yerevan, www.cps.am

"FLASH" LLC Yeznik Koghbatsi St., building 30, apt. 30, Yerevan, www.
flashpetrol.am

"MEGA TRADE" LLC Dro Str. 10, apt. 10, Yerevan

" "MAX OIL" AND "KAMOIL" LIMITED LIABILITY COMPA-
NIES" GROUP OF ENTITIES Erebuni St., building 12/4, Yerevan, www.maxoil.am

ABUSE OF DOMINANT POSITION FINE

“”YANDEX FOOD AM” LIMITED LIABILITY COMPANY, 
“FOODTECH AND DELIVERY B.V.” LIMITED LIABILITY 

COMPANY, “YANDEX EDA” LIMITED LIABILITY COMPANY, 
“TECH SERVICES” LIMITED LIABILITY COMPANY, “FOOD 

DELIVERY1” LIMITED LIABILITY COMPANY”” group of 
entities

Moskovyan St., bldg. 35, Kentron, Yerevan, www.eats.yan-
dex.com/en֊am/Yerevan?shippingType=delivery

ABUSE OF STRONG BARGAINING POSITION

"AGATAT-GOLD" LLC Nor Kyurin St. 7, house 2, Ararat, www.agatatgold.am

"HAYASY GROUP" LLC Aragats Street, 11th ln., hse. 11, Voskevaz village, Aragatsotn 
Marz, www.hayasy.am

"SAM HAR" LLC Kotayk St. 1/73, city of Abovyan, Kotayk Marz, www.sipan.
am/am

"VIL FOOD" LLC Vanatur St. 1, Hrazdan, Kotayk Marz, www.vilfood.am

"VAN 777" LLC Paruyr Sevak St., building 1, Taperakan village, Ararat Marz, 
www.van777.am

WINE-BRANDY HOUSE "SHAHNAZARYAN" LLC Yerevanyan Highway, building 37, Yeghvard, Kotayk Marz, 
www.shahnazaryan.com/en/home/

"SHATO-ARNO" LLC Yer. Kochar St., building 21/1, apt. 11-4, Yerevan, www.
shatoarno.am/am

UNDECLARED CONCENTRATION

“PROJECT FINANCE HOLDING” CJSC G. Ghapantsyan St., bldg. 2/12, Yerevan

“APEX TRADING” CJSC G. Ghapantsyan St., bldg. 2/12, Yerevan
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"PURE IRON PLANT" OJSC Artsakhi Ave. 75, Yerevan www.pureironplant.am/am/

"KRONIMET HOLDING" LLC  -

"TEX" CJSC M. Khorenatsi St. 33, 6th floor, apt. 617 room Yerevan

"VECTOR INVESTMENTS" LLC M. Khorenatsi St., building 9/28 Yerevan

"AVANGARD MOTORS" CJSC Gai Ave. 14/3, Yerevan, www.mercedes-benz.am

"AVANGARD CITY" CJSC Saralanj St., No 1, Yerevan

"MULTI-LEON" LLC Admiral Isakov St. 9, Yerevan www.multigroup.am/

"BARDZRUNK GROUP" LLC Bryusov St., bldg. 369, apt. 28, Yerevan

"MONACO GROUP" LLC Zovuni, 1st St., 142/7, Kotayk

"METAGH KAYM HYDRO CONSTRUCTION" LLC 13/8 Abovyan St., Yerevan, www.metaghkaym.com/

"YEREVAN CHAMPAGNE WINES FACTORY" OJSC Tbilisyan Highway, building 20, Yerevan, www.armchampag-
nn.am/

"ALEX TEXTILE" LLC Shahumyan St. 5, hse. 37, Yerevan, www.alextnxtile.am/hy/

"SEREON" LLC Tsitsernakaberd Highway, 1/2, apt. 305-307 terr. Yerevan

"BIG MARKET" LLC Nar-Dos St. 2, Yerevan, www.yerevanmarket.am/

"PRIME GROUP OF COMPANIES" CJSC Hakob Hakobyan St. 3/2, Yerevan

"FREEWAY 2021" LLC Lazo St., bldg. 6, apt. 67, Yerevan

"KOPARK" LLC M. BAGHRAMYAN St., bldg. 45, apt. 5/1, Yerevan

"DRIVEDOK" LLC Jivani St., h. 153, Gyumri

"TRIP" LLC Norashen Blk., bldg. 19, apt. 77, Yerevan

"CLEVER LINE" LLC H. Hakobyan St., bldg. 3/2, Yerevan

"DIRECT B" LLC Amiryan St. 4/4, Yerevan, www.directeb.us/

"AMAA" LLC A. Vshtuni St. 31, Yerevan

"PUNT VISION" LLC Halabyan St., bldg. 39, apt. 67, Yerevan

"PRIMESOLAR" LLC Gr. Lusavorich St., bldg. 22, apt. 16, Vanadzor

"DECORPROF" LLC Sharuri St., hse. 36/3, Yerevan, www.decorprof.am/

"MAGNAK SOLAR" N. Adonts St., bldg. 8, apt. 170 territory Yerevan

"MIKSHIN" LLC Byron St. 4, apt. 11, Yerevan, www.mikshin.am

"ARMENIAN TOBACCO COMPANY" LLC 2nd Industrial District, Administrative Building 
№6,Abovyan, Kotayk Marz, www.armtobacco.am/hy

"A TOBACCO COMPANY" LLC 2nd Industrial District, Administrative Building 
№6,Abovyan, Kotayk Marz, www.armtobacco.am/hy
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"IUNETWORKS" LLC Pushkin St., building 38/1, construction 55, Yerevan, 
www.iunetworks.am/

"ARKAT" LLC Kartchevan St. 3, house. 13

"DRIVE MOTORS" LLC Tbilisyan Highway, building 9/14, Yerevan, 
https://drivemotors.am/

"TB35/10" LLC Tbilisyan Highway, 35/10, Yerevan

"YEREVAN JEWELRY FACTORY" LLC Smbat Zoravar St. 11/3, Yerevan

"MIRELIS LIMITED" LLC

ANTI-COMPETITIVE WARNING OF STATE BODY

OF THE MINISTRY OF INTERNAL AFFAIRS Nalbandyan St. 130, Yerevan, www.mia.gov.am/

"ARMENIAN STATE PEDAGOGICAL UNIVERSITY NAMED 
AFTER KHACHATUR ABOVYAN" FOUNDATION 17 Tigran Mets Ave, Yerevan, www.aspu.am/

INTELLECTUAL PROPERTY OFFICE OF THE MINISTRY OF 
ECONOMY M. Mkrtchyan 5/1, Yerevan, www.aipo.am/hy

MISLEADING OF THE PUBLIC FINE 

"IQ CENTER" LLC Davitashen 1st Block, bldg. 43, apt. 7, 
www.iqcenter.am/arm/

"AREVAMANUK" LLC Hanrapetutyan St., bldg. 76/2, apt. territory 1, Yerevan

I/E KAREN FAMBUKYAN Moldovakan St., bldg. 25, apt. 36, Yerevan

"A. GIT" LLC Deghatan St., bldg. 10, apt. Yerevan

"NAM GROUP" LLC 206 Arshakunyats Ave., Yerevan

"GAZ-PROPAN" LLC 26 Tichina St., Yerevan

"EDO-SARUKH" LLC Leningradyan St., bldg. 48/1, apt. 24 Yerevan

"FATHER AND SON HAROYANS" LLC 36/7 Komitas Ave., apt. 4/1 Yerevan

"UTAXI" LLC A. Bakunts ln. 2, bldg. 6, apt. 9, Yerevan, www.u.taxi

I/E LUSINE DAVTYAN New Block, bldg. 20, apt. 41 Masis

"ARAS FOOD" LLC A. Khachatryan St., bldg. 20, apt. 1 Yerevan, 
www.arasfood.am/hy

"LUS. M." LLC V. Hambardzumyan St. 8/1, Yerevan

"TIG GROUP OIL" LLC Shirvanzade, hse. 19, Ararat

"EDGAR OIL" LLC G. Jahukyan St., hse. 47, Yerevan

""TSIATSAN" CHILDREN'S DEVELOPMENT CENTRE" LLC Bagratunyats 3rd lane, hse. 24, Yerevan

I/E NONA MARTIROSYAN G. NZHDEH St., bldg. 45, apt. 21 Yerevan

"GLOBAL SHIPPING" LLC Hr. Kochar St., hse. 44/53, Yerevan, am.globbing.com/hy

"CITY" LLC Malatia Sebastia St. 143, Yerevan, www.yerevan-city.am
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"HAYPOST" CJSC Saryan St. 22, Yerevan, www.haypost.am/am/

"MONTESSORI.AM" LLC Andranik St., bldg. 92, apt. 12 Yerevan

"BIOKAT" LLC Haghtanak 1st ln., 1/10, Yerevan, https://biokat.am/hy

"HAYPOST USA CORP." CORPORATION AND "HAYPOST US 
INC." COMPANY" GROUP OF ENTITIES

Saryan St. 22, Yerevan, www.hypost.am/am/, 
www.berber.am/am

"LEV 7" LLC Gertsen St., hse. 4/1 Yerevan

"VIL FOOD" LLC Vanatur St. 1, Hrazdan, Kotayk Marz, www.vilfood.am

"ARM-MILK" LLC Gnuni St., hse. 26, Verin Artashat

"ARAX-2" INDUSTRIAL COOPERATIVE Shahumyan 44, Akunk village, Gegharkunik, www.ecokat.
am/

"ECOTAVUSH" LLC Mashtots Ave., bldg. 5a, apt. 11, Yerevan

"HAYRENYATS BARIKNER" LLC Nubarashen St. 11, house 14/1 Yerevan

"ARAX POULTRY FACTORY" CJSC Poultry Factory of Jrarat, Jrarbi, www.araxpf.am/

"RAGMAK CONSERVES FACTORY" LLC Arin-Berd 15, Yerevan, www.ragmak.am

"NOR ZOVQ" LLC Hanrapetutyan St. 71, Yerevan, www.norzovq.am/

"BELLEZZA" LLC Abovyan St. 9, Yerevan

"ONEX" LLC Teryan St., bldg. 105/1, Yerevan, www.onex.am/

"LULA" LLC Zakiyan St., bldg. 3, apt. 54, Yerevan

"MEGA FOOD" LLC Arshakunyats Ave. 25/1, Yerevan, www.megafood.am/am

"FAMI GROUP" LLC Mashtots Avenue, bldg. 18, constr. 52, Yerevan, 
www.fami.am

I/E KAREN KIRAKOSYAN Jrvezh Mayak, bldg. 33, apt. 21

"EXPORT OIL" LLC Shiraki 47, Yerevan

"LUSTELECOM" LLC Adonts St., bldg. 6, Yerevan apt. 333, www.chinarsuper-
market.am

"EVRIKA GROUP" LLC Sharuri St. 28/2, apt. 58, Yerevan

"BRANDLEADER" J.V. LLC N. Shengavit St. 11, 1/14, Yerevan, www.brandleadnr.am

"PAM FAMILY" LLC Tigran Mets St., bldg. 54a, apt. 10, Yerevan www.pam.am

"ALFABET" LLC A. Khachatryan St. 6, Yerevan

"MILK AP PLUS" LLC Komitas Avenue, bldg. 3, apt. 46, Yerevan

"DAUGHTER MARIANNA" LLC Haghtanak St. 6, hse. 17, Yerevan, www.mariannadairy.com

"B & G FOOD" LLC Koryun Str. 13, Yerevan

WARNING

I/E NUNE SANTROSYAN Gai Ave., bldg. 23, apt. 3-4, Yerevan
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I/E NARINE GASPARYAN Kentronakan St., hse. 71, Argavand

"S & S" LLC A. Bakunts ln. 31, 15, apt. 34, Yerevan

"TUNTUNIK" LLC Norashen Blk. bldg. 12, apt. 70, Yerevan

"MANI GROUP" LLC Madoyan St., hse. 14, Yerevan

"YEREVAN CITY INFO" LLC (9 Mar, Yerevan)

I/E ARSEN BAYRAMYAN Ankakhutyan St., bldg. 26, apt. 14, Ijevan

"GRETELIKNER" LLC N. Shengavit St. 11, hse. 40/2, Yerevan

"M. SARGSYAN" LLC Andranik St., bldg. 19, apt. 72, Yerevan

"HAPPY SMILE KIDS" LLC Manushyan St. 48, Yerevan

I/E MANUSH ARZUMANYAN TARON-4 MEK., BLDG. 37, APT. 12, Vanadzor

I/E LILIT ZARGARYAN 1st St., hse. 46, Dilijan

"A E M" LLC Proshyan St. 1 dead-end 20/11 Yerevan

"SMART BABIES" LLC Shirakatsi St., Kindergarten 85/1, Gyumri

"KIDS LAND" LLC P. Sevak St., facility 8/4 Gyumri

I/E ARTUR AGHEKYAN Khaghagh Doni St., hse. 23/6, Yerevan

I/E GOHAR SAFARYAN 1st St., hse. 24, Pambak

I/E RUZANNA HAKHVERDYAN Taron St. 1, bldg. 1, apt. 13, Vanadzor

"MANCH PRESCHOOL" LLC Hrachya Kochar St. 196, Yerevan

"BABY SIRI" LLC Mher Mkrtchyan St., bldg. 61/1, Gyumri

"KIDI CITY" LLC Abovyan St., hse. 21, Vanadzor

"MILI DEVELOPMENT CENTRE" LLC N. Charbakh St. 5, 2nd ln., apt. 2, Yerevan

"POKRERI ASHKHARH" LLC Nor Aresh St. 11, hse. 144, Yerevan

I/E SONA POGHOSYAN Taron 4 Kanakay, bldg. 41, apt. 5, Vanadzor

"ALVINKA 88" LLC Aharonyan St. 45/2, Yerevan

"LEADER LAND" LLC Nazarbekyan St., hse. 15/8, Yerevan

"MANKAN ZHPIT KINDERGARTEN" LLC Bagrevand St., hse. 32/8, Yerevan

"KARHANYAN SCHOOL" LLC Taterakan St., bldg. 5, Vanadzor

"LITTLE" HEAVEN" DEVELOPMENT CENTRE" LLC Bashinjaghyan St., bldg. 171, apt. 35, Yerevan

"AREV OR" LLC Sharuri St., bldg. 17, apt. 17, Yerevan

I/E MANK ILANJYAN Bashinjaghyan St., bldg. 182, apt. 31, Yerevan

"M5 SENSES" LLC P. Sevak Blk., 17th St., constr. 55, Arinj
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"ASTGHIK STAR" LLC Manandyan St., bldg. 34, apt. 52, Yerevan

I/E TIGRAN DANIELYAN Davtashen 2nd Blk., bldg. 2, apt. 24, Yerevan

"ARPIAR KIDS" LLC Papazyan St. 22/3, Yerevan

"IBUKA" LLC Khudyakov 1st ln., hse. 1, Yerevan

"ZILINA" LLC Shinararneri St., hse. 26, apt. 30, Yerevan

"KIDS STUDIO GASPARYAN" LLC Sundukyan St. 18/1, Yerevan

"LITTLE GARDEN" LLC Tpagrichneri St. 16, Yerevan

"ALYANKA" LLC Dprotsakanneri St. 16/17, Masis

"ELITE GARDEN" LLC Pushkin St., hse. 50, Gyumri

"GM 7" LLC Marshal Babajanyan St., hse. 42/1, Yerevan

I/E LILIT SARGSYAN Papazyan St., bldg. 16a, apt. 9, Yerevan

"BAREV, YES EKA" LLC Nor Aresh St. 31/18, Yerevan

"AREK.I SHOGHAR" LLC Hanrapetutyan St., bldg. 46, apt. 14a, Yerevan

I/E SHUSHAN YERITSYAN Tsarav Aghbyur, bldg. 55/5, apt. 2, Yerevan

"BOGHBOJ KIKS" LLC 2nd Microdistrict 2/189/3, Abovyan

"LUSER" LLC Ani Blk., 9th St., bldg. 5a, apt.12, Gyumri

"MALIMA CENTER" LLC Andranik St., bldg. 10/1, apt. 57, Yerevan

"ASTGHIK CHILDREN'S DEVELOPMENT CENTRE" LLC Chekhov, -- 1 dead-end, hse. 11, Yerevan

"GITUN PLUS" LLC Arabkir St. 37, 3/2, apt. 201, Yerevan

I/E GOHAR TADEVOSYAN Vilnius St., bldg. 85, apt. 72, Yerevan

I/E LIANA ZOLKINA Nairyan St., bldg. 3, apt. 36, Sevan

I/E ARARAT MKRTCHYAN MARTIROS 5, hse. 32

"MURZILKA" LLC  Yervand Kochar St., bldg. 21, apt. 69, Yerevan

"VIVA ARMENIA" CJSC Argishti Street 4/1, Yerevan, www.viva.am

"LOLO" LLC Tigran Mets ln., hse. 5/3, Yerevan, www.lolo.am/

"HAMOV BALIK" LLC Komitas St., bldg. 31, apt. territory 40, Yerevan

"INDIGAMI" LLC Tigran Mets St., bldg. 28, apt. 42a, Yerevan, 
www.indigami.am

"LH" LLC Davtashen 4th Block., bldg. 2/9, apt. 1, Yerevan

" "AKNIK" TRAINING CENTRE" LLC Andranik St. 54, Yerevan www.aknik.am/

"MINION" LLC Halabyan St., bldg. 15, apt. 5, Yerevan

"IRINAS FAMILY" LLC Sarmen St., hse. 10, Yerevan
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"HRASHAMANUK" LLC Nansen St. 20/1, Yerevan

"PINGVINASHEN" LLC Sarmen St., hse. 49, Yerevan

"ANTOSHKA DEVELOPMENT CENTRE" LLC Sundukyan St., hse. 52, Yerevan

"KING TRAVEL" LLC Komitas Ave., bldg. 22, apt. 45, Yerevan

"SMILE COMPANY" LLC Totovents St., bldg. 2/1, apt. 1, Yerevan

"CITY" LLC Malatia Sebastia St. 143, Yerevan, www.yerevan-city.am

"GOLDEN AURA" LLC Lvovyan St. 13, apt. 10, 88, Yerevan

I/E TIGRAN TOROSYAN Noragavit St. 10, hse. 2/2, Yerevan

"HAR-MA BROTHERS" LLC 5th Street, 22, Geghanist, Ararat

"MAYRIK FOOD" LLC Avan St. 5, hse. 38/1, Yerevan

"TD IMPERIUM" LLC Adonts St., hse. 8, apt. 22, Yerevan

"HALF PRICE" LLC Davtashen 2nd Blk., bldg. 28, apt. 10, Yerevan

"BRANDLEADER" J.V. LLC N. Shengavit St. 11, 1/14, Yerevan www.brandleadnr.am

I/E ALISA HOVAKIMYAN Arshakunyats Ave., bldg. 30, apt. 93, Yerevan

"CITY BIKES" LLC 1st Street, hse. 61/2, Odzun, Lori

"L.D.L.." LLC Zavaryan St. 57/19, apt. 94, Yerevan

MISLEADING FINE

"TSOVATSOTS" LLC Sevanetsi 9-6, Sevan

"DALIAN GROUP" LLC Komitas Ave. 44/2, Yerevan

"ALCO GARDEN" LLC H. Hovhannisyan St., hse. 54, Yerevan

I/E MKRTICH MKRTCHYAN Odessa St., hse. 40, Yerevan

"ALEX 33" LLC Manushyan St. 4/4, Vagharshapat, Armavir

WARNING

"VKA WAY" LLC Bashinjaghyan St., bldg. 198, Yerevan

I/E MAKI MURATYAN Pushkin St., bldg. 43, apt. 811, Yerevan

"SAS-GROUP" LLC Arshakunyats Ave., bldg. 11/1, Yerevan, www.sasgroup.am

I/E HAGOP TER NERSESIAN Soghomon Taronts ln., bldg. 6, apt. 10, Yerevan

I/E YULIANA AVANESYAN Chernishevsky St., hse. 29, Yerevan
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NEEDLESS COMPARISON WARNING

"IMSIRUN" CJSC Baghramyan Ave., bldg. 2, apt. 88 territory, Yerevan, 
www.imsirun.am

"LAKI DESSERT" LLC AND NATURAL PERSON LILIT 
MESROPYAN GROUP OF ENTITIES Abovyan St. 13, 34, Yerevan www.laki.am

OTHER MANIFESTATIONS OF UNFAIR COMPETITION FINE

"DIGITAIN" LLC, "TOTO SPORT" LLCs, " "NOA" FOOTBALL 
CLUB", NON-GOVERNMENTAL ORGANISATION" GROUP 

OF ENTITIES

Admiral Isakov Ave., building 15/3, Yerevan, www.digitain.
com/,

N. Adonts St. 4/3, Yerevan www.gosport.fm/ Bryusov St., 
building 6, Yerevan

"SOFT CONSTRUCT" CJSC, "FAST MEDIA" LLC, "FAST 
SHIFT" LLC AND "IMAGINE HUB BY SOFT" LLC" GROUP 

OF ENTITIES

G. Hovsepyan St. 20, Yerevan, www.softconstruet.com, 
www.fastmedia.am/hy, www.fastshift.am
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11.2.	FINANCIAL REPORT

 “Supervision over the policy in the field of protection of economic competition of the Re-
public of Armenia” of 2024 of Programme “Protection of economic competition” 

under No 1034-11001 (AMD thousand)

N Name Article on economics Corrected 
plan

Actual expense in 
cash

Performance 
of budget, %

Ongoing expenses  597,012.1 588,899.5 98.6

1 Salary and additional 
payments of employees 4111 437,183.8 437,183.8 100.0

2
Awards, monetary 

incentives and special 
payments

4112 41,135.7 41,135.7 100.0

3
Award of civil, judicial 
and other state ser-

vants
4113 26,833.3 26,833.3 100.0

4 Energy services 4212 7,893.7 7,776.8 98.5

5 Communication ser-
vices 4214 4,077.3 2,977.6 73.0

6 Insurance costs 4215 160.0 66.0 41.3

7 Leasing of property 
and equipment 4216 44,527.8 44,527.8 100.0

8 Internal secondments 4221 455.5 191.8 42.1

9 Expenses for second-
ments abroad 4222 8,772.4 8,525.5 97.2

10 Computer services 4232 2,127.0 1,836.0 86.3

11
Services for 

professional develop-
ment of personnel

4233 396.0 396.0 100.0
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N Name Article on economics Corrected 
plan

Actual expense in 
cash

Performance of 
budget, %

12 Information services 4234 950.0 950.0 100.0

13 Managerial services 4235 2,388.0 0.0 0.0

14 Representation 
expenses 4237 1,909.1 1,811.5 94.9

15 Other general services 4239 7,838.0 5,260.2 67.1

16
Ongoing repair and 
maintenance of vehi-

cles
4252 3,826.0 3,458.4 90.4

17 Office materials 
and apparel 4261 1,154.3 1,032.0 89.4

18 Transport materials 4264 2,621.0 2,621.0 100.0

19 Household and public 
catering materials 4267 1,193.2 1,066.9 89.4

20 Mandatory payments 4823 1,570.1 1,249.2 79.6

 “Supervision over the policy works for reconstruction of the administrative building 
attached to the Commission for the Protection of Competition” 

of 2024 under 1034-31002 (AMD thousand)

N Name Article on economics Corrected 
plan

Actual expense in 
cash

Perfor-
mance of 
budget, 

%

Ongoing expenses 142,000.0 15,300.0 10.8

1
Capital repair of 

buildings and 
constructions

5113 126,000.0 0.0 0.0

2 Design-research 
expenses 5134 16,000.0 15,300.0 95.6
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11.3.	STRUCTURE GRAPHIC OF THE COMMISSION

Advisers (3), 
Assistants (3) to the

Chairperson
Commissioner

Commissioner

Commissioner

Commissioner

Commissioner

Legal 
Department

Department of 
Competition 
Control

Supporting 
Units

Substantive
Units

General 
Seecretary

Deputy
General 

Secretary

Division of Control on
Dominant Position and
Anticompetitive
Actions of State Bodies

Department of Assessment of 
Concentrations, State Aid 
and Market Analysis

International Cooperation and 
Policy Development Department

Control of Unfair 
Competition of 
Economic Entities 
Division

Consumer
Protection 
Division

International 
Cooperation 
and Public Relations 
Division

Commissioner

Chairperson of the Commission

Assistants to
Commissioner (5)

Legal Support 
Division

Division of
Administrative
Proceedings and
Judicial 
Representation

Division for Control 
on Anticompetitive
Agreements and
Public Procurement

Assessment of 
Concentrations 
and State Aid Division

Market Analysis
Division

Department for Control 
on Unfair Competition

Secretariat

Administrative and
Economic Department

Accounting Division

Division of Human
Resources Management

Policy Development
and Methodology
Division
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Tigran Mets Street 4, Yerevan, 0010, Republic of Armenia, 

Tel.: (+37460) 830-840

e-mail: info@competition.am

website: https://competition.am/hy/

Facebook page: Competition protection commission
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